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\0/ HIGHEST ROYALTY RATES DIGITAL TEXTBOOKS SOLD
The most frequent high royalty rates for print A ¢ .
X re any of your textbooks sold in
textbooks were 15% and 18%, averaging at diai Ja
. igital versions®

| / \ 14%. The highest royalty rate reported for a
- print textbook was 30%. Yes:77% No: 15% Unknown: 8%
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1\ j |*' DIGITAL/PRINT ROYALTY RATES
63% of respondents reported the same royalty ‘ ANCILLARY ROYALTIES

71% of respondents sc:ld they did not have any input
into their digital textbooks. Of the 27 respondents who
had input into their digital books, the majority of them

said they had input into the media (M), pedagogy/(P), i M
interactive quizzing (Q), and layout (L) aspects.
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media. pedagaegy quizzing layout

$’ $t rates for digital and print. 31% reported lower - i
- 6% royalty ratgs for digiltaal versions. gnly 6% The majority of respondents (58%) reported

reported higher royalty rates for digital versions.

that they do not receive royalties on any sales
of ancillaries. 13% of respondents reported
that they receive royalties on all sales of
ancillaries.
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